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During strategic competition, how an enterprise chooses its basis for existence, 
how an enterprise establishes its value and meaning of existence, how an enterprise 
establishes beliefs in survival and development, are important issues that enterprises are 
facing. “What is the role of the decision-maker?” has been the focus of debate in 
strategic decision studies. At the same time, it is widely known that entrepreneur’s 
values have an influence on strategic choice. Therefore, the study first performs a test 
on how different entrepreneur’s values have an influence on prospect-based strategic 
choice. The study then tests the mechanisms, the mediating effect of entrepreneurship 
and the moderating effect of environment uncertainty, between entrepreneur’s values 
and prospect-based strategic choice. Results show that (1) There is no significant 
relationship between prospect-based strategic choice and four entrepreneur’s values: 
benevolence, universalism, security and tradition while there is a significant relationship 
between prospect-based strategic choice and six entrepreneur’s values: self-direction, 
stimulation, hedonism, achievement, power and conformity; (2) Entrepreneurship does 
not have a mediating effect on the relationship between entrepreneur’s values: 
benevolence, universalism, self-direction, power, security, conformity and tradition, and 
prospect-based strategic choice. Yet, entrepreneurship has a mediating effect on the 
relationship between entrepreneur’s values: stimulation, hedonism and achievement, 
and prospect-based strategic choice; (3) The moderating effect of environment 
uncertainty exists on the relationship between some entrepreneur’s values and 
prospect-based strategic choice. Finally, the study analyzes the limitations and direction 
of future research.  
There are two major research contributions: (1) Research perspective. The research 
studies the influence of entrepreneur’s values on strategic choice based on the contents 
and dimensions of entrepreneur’s values. Moreover, in order to supplement the lack of 















research studies the mechanisms of the effects of the moderator and mediator on the 
relationship between entrepreneur’s values and strategic choice. (2) Research method. 
The research uses both qualitative and quantitative analysis methods to supplement the 
lack of quantitative analysis methods in present study. 
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